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Discover how old iron means new sales when you enter the fellowship of 
antique farm equipment and gas engine enthusiasts. These rural men aren’t 
afraid to spend time and money on their passion – and they rely on Farm 
Collector and Gas Engine Magazine to discover where to locate the power tools, 
trucks and tires they need. Restoring an old Massey-Harris tractor to its glory 
days requires both determination and a substantial financial commitment – 
plus knowing where to look for trailers, tools and how-to articles. Whether 
it’s building a storage shed for their latest restoration or shopping for the 
right trailer to transport a prized possession to the next collectors show, 
these guys spend to support their antique addiction. Farm Collector and Gas 
Engine Magazine are there every step of the way, answering their questions, 
providing detailed examinations of restorations, and pointing them toward 
the best products for making old iron new again.

Farm Collector/Gas Engine Magazine
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Our    readers   are    highly     engaged, 

active and passionate. They FIX and  

maintain their own machinery. They are  

active collectors who are always 

looking for products and services  
to preserve and restore their 
antique farm equipment.

Highly engaged and active audience
	 Q	 Average subscription length of 10.6 years
	 Q	 131.5 minutes spent reading each issue
	 Q	 91% have read the last 6 issues
	 Q	 Refer back to an issue 3.2 times
	 Q	 70% take action as a result of reading advertisements
	 Q	 They attend an average of 3.7 shows annually

Showcase your products to a
hands-on audience
	 Q	 75% plan to restore a tractor/engine in the  
		  next 12 months
	 Q	 98% perform their own repairs and restorations
	 Q	 87% fabricate some of their own parts

Engage with a rural audience
	 Q	 80% garden; average garden size is 332 sq. ft.
	 Q	 46% own livestock
	 Q	 31% plan to renovate or build a barn or shed
	 Q	 23% plan to landscape or make lawn improvements
	 Q	 12% own a woodlot

Machinery and equipment ownership:
	 Q	 Tractor, 94%
	 Q	 Riding mower, 74%
	 Q	 ATV/UTV, 32%
	 Q	 Trailer/ramp/accessories, 72%
	 Q	 Pickup truck, 81%
	 Q  Generator, 77%

Readers purchase equipment for wood 
harvesting and heating:
	 Q	 Woodstove, 45%
	 Q	 Chainsaw, 86%
	 Q	 Log splitter, 29%
	 Q	 Chipper/shredder, 22%

Source: 2011 Custom Study
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Farm Collector is the only magazine devoted to the entire range of antique farm equipment. Tractors, steam engines, gas engines, windmills, 
memorabilia, corn collectibles, garden tractors, tools, cream separators, implements and more: We cover it all in Farm Collector. Relive 
the Past Every issue explores the rich heritage of traditional American farm life and early agricultural practices. Farm Classics 
From riverbeds to fencerows to private collections, familiar names to little-known rarities, we scour the country to find the best in vintage 
farm equipment.  Restoration Reach an audience ready to restore vintage farm equipment. We cover gleaming restoration projects 
that inspire readers to tackle their own. Old iron has never looked better! Travel the Backroads Come on along 
as we drop in on antique farm equipment shows and museum collections all over the country. Tractors, steam, gas engines, you 
name it: We cover it all!

in every issue
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Gas Engine Magazine is the premier source of information for collectors of antique stationary gas engines. From novice hobbyists to 
serious collectors, there’s something for everyone in every issue. In-depth restoration stories by experienced restorers give collectors 
the valuable tips and information they crave. Flywheel Forum offers readers a place to ask for help from other collectors or 
simply share their thoughts on the hobby. At the Auction provides insight into the financial aspects of the hobby with 
highlights of recent auction results. From A-Z is a gas engine hall of fame where readers submit photos and information about 
the pride and joy of their collection. The future of the hobby is also represented through Young Iron, where young collectors 
are profiled. And all of this is complemented with large, full-color photographs, bringing these collectible engines to life.  
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Audience Demographics

	 % of readers
Gender	
Men	 98.6%
Women	 1.4%

Education	
Post graduate/professional degree	 4.3%
Graduated college	 10.4%
Attended some college	 11.6%
Graduated high school	 12.5%
	
Age	
18-24	 6.8%
25-34	 15.5%
35-44	 17.9%
45-54	 18.8%
55-64	 16.2%
65-85	 24.7%

Acres	
< 1	 20.2%
1-5	 13.9%
6-9	 17.9%
10-39	 11.4%
> 40	 36.6%

% of readers
Home	
Home value: >$500,000	 19.9%
Home value: $200,000-499,999	 27.5%
Home value: $100,000-199,999	 28.8%
Home value: $50,000-99,999	 19.4%
Home value: <$49,999	 4.3%

HHI	
$100,000-300,000	 23.6%
$60,000-99,999	 21.6%
$30,000-59,999	 23.3%
$10,000-29,999	 31.4%

	
Area of Residence	
Metropolitan area	 1.5%
Suburb of a metropolitan area	 6.2%
Town	 12.7%
Farm or rural area	 79.6%

Source: 2011 Custom Study, American List Counsel, compete.com

Average age      	                                                                50.6
Average HHI	                                                                $81,360
Average value of owned home	                               $284,716
Average acres 	                                                                  80.6

Farm Collector Magazine 
Subscriptions:	 37,700
Single Copy Sales:	 2,300
National Paid Circulation: 	 40,000    
Source: Jan-June 2011 Publisher’s Own Data

Total Print Audience: 93,600
Source: 2011 Custom Study 

Total Audience: 147,735
Source: 2011 Custom Study

Gas Engine Magazine                                                                                              
Subscriptions:	 11,875
Single Copy Sales:	 1,125
National Paid Circulation: 	 13,000    
Source: Jan-June 2011 Publisher’s Own Data

Total Print Audience: 25,480
Source: 2011 Custom Study 

Total Audience: 74,694
Source: 2011 Custom Study

Combined Farm Collector and Gas Engine Magazine 

Subscriptions:	 49,575
Single Copy Sales:	 3,425
National Paid Circulation: 	 53,000    
Source: Jan-June 2011 Publisher’s Own Data

Total Print Audience: 119,080
Source: 2011 Custom Study 

Total Audience: 222,429
Source: 2011 Custom Study
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Ad types	S izes	

Trim size	 8.125" x 10.875"	

Full page	 7.125" x 9.875"	

Full page with bleed	 8.375" x 11.125"

2/3 page vertical	 4.625” x  9.875”	

1/2 page horizontal	 7.125" x  4.8125"	

1/2 page vertical	 3.4375" x  9.875"	

1/3 page vertical	 2.25" x  9.875"	

1/4 page vertical	 3.4375” x  4.8125”	

Business Card	 3.5” x 2.1875”	

PUBLICATION TRIM SIZE
8.125" x 10.875"

SADDLE-STITCHED
Image area of all full bleed ads must extend 1/8" minimum beyond 
trim. Live area must have 1/4" allowance from trim on all four sides.

farm collector 2012 Issue and Closing Dates

Issue Date	 Ad Close	 Materials Due	 On Sale Date
December 2011	 Oct 3, 2011	 Oct 6, 2011	 Nov 15, 2011
January 2012	 Nov 1, 2011	 Nov 3, 2011	 Dec 13, 2011
February 2012	 Dec 1, 2011	 Dec 7, 2011	 Jan 17, 2012
March 2012	 Jan 4, 2012	 Jan 6, 2012	 Feb 14, 2012
April 2012	 Feb 1, 2012	 Feb 3, 2012	 Mar 13, 2012
May 2012	 Mar 1, 2012	 Mar 2, 2012	 Apr 17, 2012
June 2012	 Apr 2, 2012	 Apr 4, 2012	 May 15, 2012
July 2012	 May 1, 2012	 May 4, 2012	 June 19, 2012
August 2012	 June 1, 2012	 June 4, 2012	 July 17, 2012
September 2012	 July 2, 2012	 July 4, 2012	 Aug 21, 2012
October 2012	 Aug 1, 2012	 Aug 3, 2012	 Sept 18, 2012
November 2012	 Aug 31, 2012	 Sept 5, 2012	 Oct 16, 2012
December 2012	 Oct 1, 2012	 Oct 3, 2012	 Nov 20, 2012

Published monthly (12 times a year).

gas engine magazine 2012 Issue and Closing Dates

AD SIZES

1/2 Horizontal

Full Page

2/3
Vertical

1/2 
Vertical

1/3
Vertical

1/4
Vertical

Business
Card

Issue Date	 Ad Close	 Materials Due	 On Sale Date
Dec/Jan 2012	 Oct 3, 2011	 Oct 5, 2011	 Nov 22, 2011
Feb/Mar 2012	 Nov 16, 2011	 Nov 18, 2011	 Jan 10, 2012
April/May 2012	 Jan 18, 2012	 Jan 20, 2012	 Mar 6, 2012
June/July 2012	 Mar 14, 2012	 Mar 16, 2012	 May 1, 2012
Aug/Sept 2012	 May 18, 2012	 May 21, 2012	 July 3, 2012
Oct/Nov 2012	 July 13, 2012	 July 16, 2012	 Sept 4, 2012
Dec/Jan 2013	 Sept 14, 2012	 Sept 17, 2012	 Nov 6, 2012

Published bimonthly (6 times a year).

Print

classified and coming events

Classified and show display advertisements are an economical 
way to promote your business or event.  They offer visual appeal 
with special borders, type and artwork.  The ads are one column 
wide and are $60 per column inch (color).

 Premium placement 

Advertisers may request premium placement. A 15% 
surcharge will be added to the regular advertising rate 
if placement is available.  Contact your advertising 
representative for available pages.

All rates are net.
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Send all materials to:
Advertising Department
Ogden Publications Inc.
1503 SW 42nd St.
Topeka, KS 66609
E-mail: AFisher@OgdenPubs.com
(800) 678-5779

We require all ads to be supplied electronically to the following specifications:

File Formats: PDF/X-1a files or Macintosh InDesign CS files are preferred. 
Do NOT send low-res PDFs.  
 
Other acceptable files include Macintosh Quark files, Photoshop Tiffs and Illustrator EPS files 
(no Tiff-It, JPEG or  GIF files, please). Send all support files that are incorporated into your ad 
(e.g., fonts, logos, images, etc.).  All images must be at least 300 dpi.  When submitting EPS 
files from Adobe Illustrator, be sure to convert all text to outlines before saving the file.  We 
cannot accept TrueType fonts. Please note:  All native files will be converted to PDF/X-1a files, 
and the publisher does not guarantee exact replication. 

All colors must be in CMYK format: no RGBs, Pantones or spot colors. Any ads with non-
compliant colors will be converted to CMYK, and color accuracy cannot be guaranteed.  

Thin lines, fine serifs and medium to small type should be restricted to one color and not 
reversed. As a guideline, reverse type and line art should not be less than .007” (equivalent 
to a 1/2 pt. rule) at the thinnest part of a character or rule.

Rich blacks should not exceed 280% and 100% is recommended for the black channel. 
Using 4-color black type on small type is not recommended. 

Submitting Materials: 
E-mail: Ads (no larger than 10 megabytes) can be e-mailed to AFisher@OgdenPubs.com.  
Any ad sent via e-mail should be accompanied by a PDF for proofing purposes only. 
(Only PDF/X-1A files are acceptable for production.) 

YouSendIt FTP site:
•	 Visit www.yousendit.com.
• 	 Enter recipient e-mail address: AFisher@OgdenPubs.com and your e-mail address.
•	 Select file and send it.

Ogden FTP site:
•	 Install FTP software on your computer. (PC users can download FTP program WS FTP 

and Mac users can download FTP program Fetch from www.download.com.)
•	 Log on to FTP address ftp.oweb.net.
•	 Enter login: ogdenpubs-guest (lowercase).
•	 Enter Confidential Password: t017pa (lowercase).
•   Upload file/files in the FarmCollector folder within the ADS_IN folder. Save any Mac files 

as MacbinaryII.
•   E-mail AFisher@OgdenPubs.com or fax a hard copy to (785) 274-4316  to let us know 

the file has been uploaded with information about the software used. 

Please note that any files sent through e-mail or FTP must be compressed. Please verify 
receipt of all e-mailed/FTP ads. 

CD-ROM or DVD: Ads submitted on a Macintosh-formatted CD-ROM or DVD must be 
accompanied by an accurate digital proof. 

All ads are electronically archived for two years.  Materials not in compliance with our 
published requirements will be accepted only at the publisher’s discretion.  Additional 
production work for materials that do not meet our specifications may be billed at 
prevailing rates.

MATERIAL SPECIFICATIONS

a.	 �Advertisers may not cancel orders for, or make changes in, advertising 
after the closing dates.

b.	 Publisher reserves the right to charge advertiser the cost of produc- 
	 tion and film work.
c.	 All insertion orders are accepted subject to provisions of our current  
	 rate card. Rates are subject to change upon notice from the  
	 publisher. Should a change in rates be made, space reserved may  
	 be cancelled by the advertiser or its agency at the time the change  
	 becomes effective without incurring short-rate charges, provided  
	 the advertisements published to the date of cancellation are consistent  
	 with the appropriate frequency or volume rate. Cancellation of space  
	 reservations for any other reason in whole or part by the advertiser  
	 will result in an adjustment of the rate (short-rate) based on past  
	 and subsequent insertions to reflect actual space used at the earned  
	 frequency or volume rate in that contract year.
d.	 All contents of advertisements are subject to publisher's approval.  
	 Publisher reserves the right to reject or cancel any advertisement,  
	 insertion order, space reservation, or position commitment at any  
	 time without cause. Publisher reserves the right to insert the word  
	 “advertisement” above or below any copy.
e.	 The publisher will not be bound by any conditions, printed or  
	 otherwise, appearing on contracts, orders or copy instruction, that  
	 conflict with set policies.
f.	 Advertisements received after closing date will not have the privilege  
	 of proofing or revision by the advertiser or its agency.
g.	 �Failure to make the order correspond in price or otherwise with the 

rate card is regarded as a clerical error, and the advertiser will be billed 
under the terms of the schedule in force without further notice.

h.	 All advertising is published upon the understanding that the  
	 advertiser and the agency assume full and complete responsibility  
	 and liability for advertising submitted, printed or published.
i.	 The liability of the publisher for any error for which the publisher  
	 may be held legally responsible will not exceed the cost of the  
	 space. The publisher specifically assumes no liability for errors in the  
	 key numbers or in type set by the publisher.

 	�  All advertising insertion orders are accepted subject to the condition 
that the publisher should have no liability for failure to execute ac
cepted advertising orders because of acts of God, governmental re
strictions, fires, strikes, accidents or other occurrences beyond the 
publisher's control (whether like or unlike any of those enumerated 
herein) that prevent the publisher from partially or complete
ly producing, publishing, or distributing Farm Collector/Gas Engine 
Magazine or Farm Collector/Gas Engine Magazine  Online. 

Copy and Contract Regulations

Print
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TESTIMONIALS

“Dennis Carpenter Ford Tractor Restoration Parts has been advertising in Farm Collector 
magazine for the past several years and we’ve been more than satisfied with the positive results that have been 
achieved.  We’ve done well by hitching our wagon to Farm Collector.” 
	                                                          				     — Terry Rodenhuis, Advertising Director 
                                                                                            			          Carpenter Industries, Inc. 

“Farm Collector and Gas Engine Magazine are an excellent vehicle for the Nixon Auctioneers. We advertise every 
auction in Farm Collector and Gas Engine Magazine because it draws an impressive crowd to our events.”
                                                                                                    		  — Lonnie NIxon, Owner
                                                                                                                                   Nixon Auctioneers

   

“Advertising in Farm Collector magazine and the Farm Collector Show Directory allows us to keep in contact with 
our longtime customers and gives us the chance to welcome new ones. Through advertising with you, we have 
cultivated many new friendships, and we are most grateful for that.” 
	                                                                                          		     — Harry Allen, Owner
                                                                                                                                      Great World Advertising
    

“Business is good thanks to your great magazines and the ads you run.  I get calls at least 5-8 times a month stating 
that they saw the ad in the Farm Collector and Gas Engine Magazine.” 
                                                                     				     — Karen Kackmeister, Owner
                                                                     	                                                       The Decal Store—Classic Ag

“Ridge View Tractor Restoration is getting results from their restoration ad in Farm Collector —working on a tractor 
now from the business we got from advertising in Farm Collector!”
                                                                    		                               — Eugene Burkholder, Owner
                                                                                                                                 Ridge View Tractor Restoration

Why advertisers depend on
Farm Collector/
Gas Engine Magazine
Because every article, photograph and column in the magazine motivates 
readers to buy products – yours!
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bookazines

Every fall, Farm Collector produces a Special Collector’s Edition 
issue. Popular with our regular subscribers as well as newsstand 
buyers, these special issues cover everything from vintage farm 
equipment to the best writing from the magazine. 

Recent issues include our Field Guide to Mystery Farm Tools, 
a special collection of “mystery” farm tools as examined in the 
“What Is It?” section in every issue of Farm Collector. Dedicated 
solely to identifying vintage tools from farm country, this issue 
is packed with super photos, patent drawings and collector 
resources. Split into six categories including field/crop, barn/shop, 
farmhouse, livestock, specialty tools and odd lots, this guide is a 
great reference for the seasoned collector and an equally great 

launchpad for the novice.

Our latest special is Harvesting Heritage: 150 Years on 
the American Farm, a special collector’s edition of the best 
essays written by Sam Moore, author of the popular “Let’s 
Talk Rusty Iron” column featured in every issue of Farm 
Collector since 1998. In his regular columns, Sam brings long- 
forgotten characters to life. Neighbors, harvest crews, local 
mechanics and farm wives of decades past make encore 
appearances, sharing their wisdom and a laugh or two. Early 
farm practices and the routines of everyday life of half a 
century ago are recounted in a fresh way, flavored both with 
nostalgia and a healthy dose of reality. Sometimes the old 
ways were the best ways; other times, not so much. Deeply 
researched and beautifully written, Sam’s essays recapture 
a time now irretrievably lost — but easily glimpsed through 
the pages of this exciting new bookazine.

Future issues will focus on vintage tractors, amazing farm 
shows and the unique collections of vintage farm equipment 
created by old iron fans around the country. 

Premium Issue Series		I  ssue	A d Close	A rt Due	 On Sale		        Promotion Dates

Farm Collector: Special Collector’s Edition	 Fall	 8/6/12	 8/8/12	 10/2/12		                   Oct-Nov		   

Partnership Package

Cover Partnership Package	 $750 each issue
Full-page Partnership Package	 $500 each issue

AVAILABLE AT TRACTOR SUPPLY COMPANY AND FARM FLEET STORES.
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online

www.MotherEarthNews.com
Contains all editorial content from the magazine’s first 40 years in a searchable database, which 
includes thousands of articles, many relating to the rural property owner, such as:  outdoor 
power equipment buyer’s guides, do-it-yourself building projects, small-scale farming, livestock 
care, forestry, gardening, lawn and pasture care, nature/environment, and self-reliant living. 
Average Monthly Page Views: 4,110,114 Average Monthly Unique Visitors: 949,731

Newsletter (5 categories - 10 issues per month)
Rates: $1,500 per ad or $3,000 for all 3 ad positions Average opt-in subscribers: 288,469

www.FarmersAlmanac.com
FarmersAlmanac.com offers entertaining yet informative video, as well as pages of seasonal 
and everyday recipes, natural cures and remedies, and fantastic features that provide ways to 
live smarter, live with less, live more organically, and have better gardens. 	
Average Monthly Page Views: 1,000,000 Average Monthly Unique Visitors: 170,000

Newsletter (weekly)
Rates: $3,000 per month or $1,000 per issue Average opt-in subscribers: 34,000

www.CommunityChickens.com
CommunityChickens.com is the website for people looking for information, products and 
services for raising poultry. Save big when you promote your products and services with this 
one-stop shop for chicken enthusiasts. This site helps readers learn the basics and keeps 
them up to date on the latest products to make raising poultry fun and rewarding.
Average Monthly Page Views: 33,289 Average Monthly Unique Visitors: 7,435

Newsletter (weekly)
Rates: $750 per ad or $1,500 for all 3 ad positions Average opt-in subscribers: 60,000

www.Grit.com
This site offers editorial content covering topics related to country living, land management, 
wildlife, gardening, livestock and pets, skills and techniques, seasonal food, community, 
machinery and tools, and lifestyle events.
Average Monthly Page Views: 355,345 Average Monthly Unique Visitors: 108,467

Newsletter (weekly)
Rates: $750 per ad or $1,500 for all 3 ad positions Average opt-in subscribers: 85,631

www.FarmCollector.com
Your resource for vintage farm equipment. This site offers editorial content from the magazine, 
e-shopping and the Farm Collector Show Directory, as well as a huge classified advertising section.
Average Monthly Page Views: 207,247 Average Monthly Unique Visitors: 49,928

Newsletter (weekly)
Rates: $130 per ad or $260 for all 3 ad positions Average opt-in subscribers: 21,128

Video
Our rural network visitors always enjoy watching our video features on raising livestock, 
gardening, weather, recipes, helpful hints and more. 	
Ad spot: 15 second pre-roll CPM: $28
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SIZES FOR RUN-OF-SITE ADVERTISING:
Leaderboard (728 x 90)
Jumbo Box (300 x 250)
Skyscraper (160 x 600)

SIZES FOR E-NEWSLETTER ADVERTISING:
Banner Ad (468 x 60)
Skyscraper (160 x 600)
Text Ad - logo (150 x 150 plus) 50 words

FILE SIZE:
File size of 40kb or less at 72 dpi
CURRENTLY ACCEPTED AD FORMATS:

GIF, GIF89, Animated GIF, JPEG. All ads should include a click-
through URL.
All ads may include an alternate text description.
(Website only) HTML/JavaScript (DHTML)/Flash (URL embedded)
Locally hosted on ad servers, these HTML and Javascript ads 
can consist of text, images, pull-down menus and/or formats.

VIDEO ADVERTISING FORMATS:
.mp4 or .wmv 
4:3 aspect ratio

MATERIAL SUBMISSION:
Send all ads to: bhurwitz@ogdenpubs.com.
Within the e-mail please note the following: Company name, 
contact name, contact number, website ad will be running on and 
expected start date.

BLOG PAGES
All Titles

E-NEWSLETTERS
All Titles

ARTICLE PAGES
All Titles

ONLINE ADVERTISING SPECIFICATIONS

Ad 
Size:

 
160
x

600

Ad Size:768 x 90

Ad Size:
300 x 250

Ad Size:
300 x 250

Ad Size:
300 x 250

Ad 
Size:

 
160
x

600

Ad 
Size:

 
160
x

600

Ad Size: 468 x 60

Ad 
Size:

 
160
x

600

Ad: Logo with
 50-word text

Ad Size:
300 x 250

Ad Size:
300 x 250
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360o MARKETING

Farm Collector and Gas Engine Magazine 
are the link between your company and 
the tight-knit community of antique 
farm equipment enthusiasts. For all of 
our customers we offer 360° experiential 
marketing solutions that extend well 
beyond the page. From innovative 
online tools to sweepstakes to event 
marketing and sampling, let us design 
the promotional package that maximizes 
your ROI.

Video/Television
Ogden Publications develops entertaining video 

content for cable, network and online platforms, 
delivering brand integration opportunities.

Mobile Apps
Put your brand and marketing on a custom app built around the content your customers want

— when they are on the go. 

Online
We’ll partner with you to 
develop a 360-degree, 24/7 online 
destination that meets your 
company’s goals and needs. 

Events
Consumers can experience 
your brand firsthand at one 
of our live, exclusive events, 
bringing you closer to your 
customer.

Research
We can provide marketing 
intelligence to help you 
understand and define the 
market for your product  
or service. 

Print
Let our sales team work with you to 
create a print campaign that will reach 
your target audience.

Direct Mail
Let us create targeted direct mail lists 

and help you find new customers.

Custom 
Publishing

Custom content is the 
perfect opportunity to 

build relationships with 
customers, employees and 

prospects.

Branded Products
Partnering with us can 
provide new audiences 

and instant authority, 
as well as huge 

promotional vehicles 
through our media. 

Sweepstakes
Grow your e-mail lists 

for future e-commerce 
communications.

      marketing
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